
Sforza Castle, 
in the centre of Milan

This year marks the 14th anniversary of the Italian
trade fair Vitrum, to be held from 5 to 8 October at
the Milan fair grounds. Since the beginning, in 1979,
exhibitors have continued to grow constantly,
reaching the number of 432 in 2003, while visitors
and surface area reached 13,032 and 27,517
square metres respectively, for the same edition. 
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he ongoing increase in exhibitor num-
bers and visitor top level seen at Vitrum
in recent years confirms the growing

interest aroused by the Milan exhibition among
those in the trade, and the important role of
Italian machinery, accessories and special pro-
ducts in the production, processing and trans-
formation of glass. 
With the more than 27,500 net square meters
taken up in 2003, Vitrum 2005 will grow -
upwards. In addition to the ground floor of pavi-
lions 14/I, 15/I and 16/I, the upper floors will
also be made available to exhibitors to satisfy all
new applications for participation.
The decision, adopted in 2003, to extend the
show onto the second floor was taken with the
intention of maintaining the compact image of
Vitrum unchanged, so that even a larger exhibi-
tion would be easy to visit and would ensure
maximum visibility to all stands.
Vehicles and lifting equipment for loading and
unloading exhibits will also be able to access
the second floor halls, thanks to the wide
ramps at Portello.
The spaces will be distributed, as usual, on a
rational basis, taking into account the technical
needs of the exhibitors and the logistic restraints
of the fair complex itself.

VITRUM 2003
Vitrum 2003 suffered the effects of an uneasy
global market situation that unfolded at the
beginning of the year and intensified as the
months went by. On top of the direct repercus-
sions caused by the sluggish performance of the
glass industry, an unusual series of events
(political, economical, health and weather-
related) wreaked a negative influ-
ence, especially on the number of
domestic and international profes-
sionals in attendance. 
No less than six months prior to the
opening date, space reservations by
exhibitors had come close to match-
ing the total surface area occupied in
2001. This excellent response by
exhibitors seemed to allay fears tied
to the unavoidable move of Vitrum
2003 from its usual autumn date to
the end of June, due to an over-
crowded Milan Fair calendar.
However, growing tension in the

international political arena, the state of the eco-
nomy in many European nations, the floundering
US market and, in general, the marked deprecia-
tion of the US Dollar against the Euro, did not
bode well. The unexpected outbreak of the Sars
epidemic between April and May, with the ensu-
ing block of many Asian markets, and the unsea-
sonably high temperatures in Milan during June
(setting a record for the last two centuries) struck
the final blow. 
All in all, many exhibitors remarked on the
quality of the visitors who did come, and the
favourable impression the exhibition made on
industry professionals, who defined it as an
important moment of integration for the entire
sector. This was confirmed by the record num-
ber of 93 countries represented, compared to
78 in 2001. 
The show opened Wednesday 25 June, with the
traditional press conference held by Dino Fenzi,
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president of Vitrum; Annibale Besana, President
of Gimav, the Italian Association of manufactu-
rers of machinery, accessories and special pro-
ducts for glass processing; and Michele Gusti,
President of the Hollow Glass section of Gimav. 

SURFACE AREA 
Exhibitor response and ensuing space reserva-
tions mirrored, in most cases, those of 2001.
Thus, the general physical layout was virtual-
ly the same as two years before. The three
ground-floor halls housed machinery and the
most closely related accessories, while Hall
16/II, located upstairs, mainly played host to
manufacturers of "finished" products and
small equipment. 
The hollow glass section, composed of compa-
nies that traditionally rely on image to promote
their products, was also located in the upper
(16/II) hall. 
A numerous Belgian contingent (whose parti-
cipation was coordinated by the Vallonia
Region Association) joined the group of
"loyal" long-time Italian exhibitors. The same
Association was responsible for organizing a
group stand of firms from the flat glass sector
in Hall 14/I. 
Net exhibit area totalled 27,517.5 square metres,
equivalent to an increase of slightly less than two
per cent over 2001. Of this, Italian exhibitors
occupied 21,893 square metres, and foreign
exhibitors 5,624.5 square metres, corresponding
respectively to 79.56 per cent and 20.44 per cent
of the overall exhibit area. 
Statistics ranking the greatest amount of surface
area occupied by country reveal, obviously after
Italy, Germany, Austria and Spain. 

EXHIBITORS
The number of exhibitors exceeded all previous
records, for a grand total of 432, corresponding
to a 2.62 per cent increase. This rise was due
exclusively to the presence of 255 Italian firms
in 2003, up from 237 in 2001. 
In percentages, that means the foreign and
domestic components added up to 40.97 per
cent and 59.03 per cent, respectively. In spite
of the discouraging situation in many markets,
these figures indicate the high level of time-
tested internationalism of the Milanese show.
From the initial 30 foreign firms present in
1979, there has been an average growth rate of
more than 16 per cent over the succeeding 12
exhibitions, with an outstanding peak of
+44.77 per cent at Vitrum '99, over that of '97. 
One figure concerning the firms exhibiting at
Vitrum 2003 is especially interesting: more than
82 per cent were direct manufacturers. 

VISITORS
The total number of visitors during the four-
day show was 13,032, which translates to a
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Above and beyond the plum-
meting numbers (due to the rea-
sons cited earlier), the tendency
of visitors to devote more than
one day to the show and deal-
making was reconfirmed.
Again, just under 23 per cent of
trade professionals (the same
percentage as in 2001) returned
for a second day at Vitrum,
bringing the total number in
attendance to about 16,000. 
Before analyzing data concern-
ing individual countries, it is
important to note the jump in
number of countries of origin of
foreign visitors, up from 78 in
2001 to 93 at Vitrum 2003. 
Statistical for forthcoming

Vitrum exhibitions, and even more important,
flow of exports in this sector will be able to give
concrete meaning to this increase. In other words,
it is important to determine whether the increase
was simply a consequence of the evolution in the
geo-political physiognomy taking place around
the globe, or if the glass processing sector is ges-
tating or has already seen the birth of the next
generation of manufacturing sites.  ■
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19.97 per cent drop compared to 2001. There
were 8,090 domestic visitors (-23.75 per cent),
while the number of foreign visitors fell to
4,942 (-12.90 per cent), which represented,
respectively, 62.08 per cent and 37.92 per cent
of the total. 

Vitrum Secretariat
Via Petitti 16 - 20149 Milan

Italy
Tel: +39 - 02 - 33006099
Fax: +39 - 02 - 33005630

E-mail: vitrum@vitrum-milano.it
www.vitrum-milano.it

Gimav
Via Petitti 16 - 20149 Milan

Italy
Tel: +39 - 02 - 33007032
Fax: +39 - 02 - 33005630

E-mail: gimav@gimav.it
Website: www.gimav.it
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