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Founded in 1895 in Austria as a small
family-run enterprise, Swarovski has

grown to become one of the world’s
most renowned crystal

companies, currently employing
9,500 workers and bringing in a

hefty US$ 1 billion in sales. Most
famous for its animal figurines,
Swarovski also produces a wide

range of crystal objects, giving
pleasure to architects,

fashion designers, collectors and
ordinary people alike.

Very few people can find
any connection between jewellery,
binoculars, chandeliers, precious
stones, street reflectors, crystal
figurines and fashion accessories.
While at first they might seem to be
completely unrelated, the methods by
which they are manufactured are
incredibly similar. Over the last
century, Swarovski has created all of
the above and more, finding its way,
in some shape or form, into much of
today’s world.  

In 1895, Austrian born Daniel
Swarovski (1862-1956) moved from
Bohemia’s Georgenthal to Wattens in
Tyrol, where he and his 
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brother-in-law set out looking
for a place with abundant energy
supplies to set up a company.
He decided that the Tyrolean
Alps would be the perfect place
to settle down in, since the area
was rich in hydroelectric power
and had natural springs, where
the purity of the water is still,
today, the driving force behind
the company’s machines.

Together with his three sons,
Wilhelm, Friedrich and Alfred,
Swarovski established a crystal
production plant, so he could
produce his own pure raw
material. He then invented an
electrically powered crystal
cutting machine, which would
revolutionize the jewellery and
fashion industries. 

But Swarovski’s creativity did
not end there. The company
later went on to produce
grinding wheels under a name
which is one of the three largest
grinding wheel and abrasives
suppliers worldwide to date,
Tyrolit®. Other inventions
included Swareflex®
retroreflecting studs and
pavement markers used as road
safety products, and optical
precision instruments including

creative roots. Thanks to his
inventions, the family was able
to create both natural and
synthetic gems in 1966, now
marketed under the Swarogem®
trademark in a variety of
colours, shapes and sizes. One
example is the “mood stone”,
which changes colour according
to the mood of its wearer.

The company’s ideas were
endless, and Swarovski never
imagined that a tiny crystal
mouse, created in 1976, would
spark the beginning of a new
era. The mouse was the first
item of Swarovski’s Silver
Crystal line, which today
consists of over 120 gift items
and collectables including full-
cut crystal designs 

telescopes and binoculars under
the famous trade name of
Habicht®.

Perhaps Swarovski’s biggest
success was the 1965 launching
of its range of Strass®
chandeliers, which can be seen
hanging from the ceilings of
New York’s Metropolitan Opera
House, the Palace of Versailles
just outside Paris, and the
Kremlin in Moscow, not to
mention the luxurious homes of
the rich and famous. The
chandeliers come in more than
300 shapes and sizes, and are
made of the purest crystal
components. 

Today, the company is run by
fourth generation descendants,
who adopted their maestro’s

Daniel
Swarovski
in his
laboratory

The
company’s

site in
Wattens, Tyrol

in Austria



A supermodel
dressed in Swarovski

crystals at the 1996
Versace show



Swarovski crystal jewels.
Liberace was a devoted
aficionado of the brand, jazzing
up both his clothes and even his
piano with the crystals. 

which
allows crystal stones to
be ironed onto different
fabrics. “Crystal Rhapsody”
Barbie, Marlene Deitrich,
Faye Dunaway, Jerry Hall and
Dame Edna Everage, 
to name a few, chose to
embellish their clothing with
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of animals, fruits, and other
decorative objects found in more
than 13,000 retail outlets around
the globe. In that same year, the
firm discovered circonium oxide,
a material developed for laser
technology. When Swarovski
succeeded in machine cutting
“cubic zirconia”, the discovery
soon became the next best thing
to diamonds, leading to the
launch of its first jewellery
collection. 

The Daniel Swarovski line
later launched its limited objects

d’art edition,  accessories and
jewellery created by famous
designers Ettore Sottsass,
Alessandro Mendini and Stefano
Ricci, while a collection of
decorative crystal objects was
also launched including vases,
bowls and clocks. “Scent
Stones®”, small cut crystal
stones that can be filled with
perfume, were invented shortly
afterwards. From this collection,
flaçons, stoppers, and other
accessories for the cosmetics
industry were born, catching the
eyes of some of the world’s most
famous names such as Elizabeth
Arden, Lancome and Van Cleef
& Arpels.

In the mid-Seventies,
Swarovski shook the fashion
industry with the development of
its hot-fix technology, a method

Habicht®
binoculars 

Swarogem®
crystals Ettore Sottsass’ “Vaso Grande”

and “The Unicorn”



The
subterranean,

magical caverns and theatrical
chambers, located on a 2,000-
square metre site, display pieces

created by world-renowned
artists including Keith
Haring, Salvador Dalì

and Brian Eno, among
others. The exhibitions

consist of thematic works of the
many cultural
facets of
crystal as a
medium, such
as a crystal
wall 11 metres
high and 42
metres long,
packed with

12 tonnes of sparkling crystal
stones, and a crystal dome as tall
as an eight-story building. 

On Swarovski’s 100th
anniversary, the

company
decided to

form 

Versace, Dolce &
Gabbana and
Christian Lacroix
are also among the
world renowned
designers who have
used the gems in
their creations, while pop
stars Michael
Jackson, Madonna
and Tina Turner
have also been
seen in garments
studded with
Swarovski glitter.  

In 1995, the Swarovski
family invited Austrian born

multi-media
artist,
Andre
Heller, to

create a
world of
experiences

using crystal at
its headquarters. The
Kristallwelten (Crystal Worlds)
exhibit attracted some 650,000
visitors in only its first year of
operation, and is an
extraordinary
example of
Heller’s
work. 
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the world’s largest crystal
jewellery stone ever, known as
the Swarovski Centenar,
weighing in at 62 kilograms.
The 40 cm diameter crystal, also
equivalent to 310,000 carats,
was so unique that it earned a
spot in the 1996 Guinness
Book of World Records. 

Although Daniel Swarovski
died in 1956, leaving
behind a company
which continues
to grow, his
family says
that Daniel’s

quest for
perfection, his
belief in the
power of
innovation, as well as his
dedication to his employees and
the environment, laid the
principles on which the
company’s success still rests
today.

Swarovski’s
famous 
full-cut
crystal
figurines and
giftware
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