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The proof that even a small company can make a name for itself in
today’s glass market has been confirmed by Helios Italquartz, with over

60 years of experience in the production of quartz lamps. Its
workmanship and the pride with which it talks about its employees and

their work also contribute to the fame that this company has worldwide.
Glass Technology-International spoke to two of its main people - Chief

Executive Officer Enrico Giro and Production Manager Luigi Gastaldo, to
get an oversight on the company, its activities and future goals.

Valerie Anne Scott

ith over 60 years of experience in
the market sector dedicated to the
production of quartz equipment,

Helios Italquartz, based Milan, northern Italy,
is very proud of its family-based origins. The
company’s production, which includes ultraviolet
(UV) infrared (IR) tubes and production equip-
ment, is utilized for a wide range of applications

in various sectors, such as chemical, medical,
foodstuffs, textile, printing and research. Helios
Italquarz is the only Italian company to carry out
this kind of global production.

HISTORY
The Giro family began its activity in the

quartz sector in 1935 with the father of the
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present Managing Director of the company,
Enrico Giro, who took over the company from
a Swiss businessman. After various changes,
among which the collaboration with Quartz &
Silice (at present part of the Saint-Gobain group
of companies), the company was entirely owned
by the Giro family again in 1974.

PRODUCTION AND PERSONNEL
The philosophy of Helios Italquartz towards

its employees is that of a careful and long-
lasting formation of its craftsmen; in fact, Giro
underlined that many of the company’s employ-
ees have been with Helios Italquartz for over 30
years. These employees, who have acquired
considerable experience in the diverse pro-
duction lines, are now forming new genera-
tions of craftsmen to take their places.

The work of Helios Italquartz brings togeth-
er precise and accurate production and engi-
neering, result of the company’s experience
acquired during its many years of activity.

FOREIGN ACTIVITIES
From 1995 to 2001 Helios Italquartz’s for-

eign turnover has gone from 5 to 40 per cent
and is now stable at that figure. Foreign mar-
kets include, principally, Europe - Germany,

France, and Spain. Eastern
European countries such as
Poland are also present in the
company’s portfolio, generally
as a result of dealing with
companies such as Saint-Gob-
ain Polska and Pilkington
Poland. Further sales are also
seen in South America - Helios
Italquartz opened a sales office
in Mexico three years ago -
Brazil and Argentina. The
company also has contacts
in the United States, even if
Giro underlined that this is
a minor part of its market
share. Luigi Gastaldo also
said that foreign sales are
basically carried out world-
wide by the company; even in
Singapore, while Israel, on
the other hand, is a strong
sales point for the company.

Manwood 25-N identifies the wet side of
float glass, even in well lit environments

Headquarters
of Helios
Italquartz in
Milan, Italy



sider today - of up to about 30 per cent. This means
that in about one year the client had covered the
expense of the furnace modification, with out-
put superior to that prior to modification. 

The company always takes care to identify
the correct frequency of its lamps for the work
involved. This can vary considering, for exam-
ple, the quantity of lead in the glass sheets - very
important for PVB coatings.

It is, generally, up to the requesting client
to supply the information in order to create and
produce the correct lamps with the right fre-
quency for the request. Both Giro and Gastal-
do confirmed that Helios Italquartztechnical per-
sonnel is - able to solve problems completed
by direct contacts with clients’ technical depart-
ments who put forward these problems. 
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RESEARCH AND DEVELOPMENT
When asked how the company dealt with the

so-called cyclic crisis of the glass industry
Gastaldo specified that, during these periods,
the company directed its work force to the
updating and modifications of present fur-
naces and spare parts, giving clients the pos-
sibility of having a relatively ‘new’ furnace
for a discrete investment. Another advan-
tage for this family-owned and run business
is the fact that its IR and UV lamps are
requested and used in different sectors of
industry other than glass, in universities and
resparch centres, thus giving the company a
diversified sales. In fact, Gastaldo told us that
a great part of the company’s research comes
from input developed by scientific departments.
In fact, thanks to the close collaboratio estab-
lished with research centres and universi-
ties, Helios Italquarz is in the forefront in the
development of new technologies.

R&D is generally carried out following
client demands and requests, due to specif-
ic problems these clients may have. The
company, therefore, studies these problems
and the solutions to same, directly with the
client, thus giving Helios Italquartz advan-
tages compared to larger industrialized 
companies. 

CUSTOMER SERVICE
The company has contacts with some of

the major players in today’s market, such as
France’s Saint-Gobain, UK Pilkington and
Guardian. Gastaldo told us that the use of
Helios Italquartz lamps can sometimes lead to
energy savings - a very important fact to con-

UV Polimer 500 for UV curves or
polimerization of small areas with UV paint

Medium wave, short wave and high-
speed medium wave infrared tubes
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An example of this kind of situation involved
an important group, with furnace problems
solved directly by Helios Italquartz, after an
investigation involving the substitution of the
IR tubes, without changing the furnace, as
proposed by an important competitor. Close col-
laboration with its clients is an important part
of the company’s activity.

ADVERTISING, PROMOTION AND FUTURE
PLANS

Advertising and promotion of the compa-
ny and its products is generally carried out at
specialized fairs, such as Glasslat, Mexico, the
NGA Show, US, and Glasstec, Germany, Vit-
rum, Italy and Glass South America, Brazil,
where the company is a regular exhibitor, as
well as specialist magazines. Many Italian
contacts have been made through foreign fairs
where other Italian companies have seen
Helios Italquartz. Giro and Gastaldo underlined
the importance of the more than 60 years’
experience in the sector rather than listing
the various important companies Helios
Italquartz has worked with, and solved prob-

lems for, worldwide.
Helios Italquartz announced important

developments for the near future regarding
company strategy. ■

Quartz crystal
before
processing

Infrared tubes for laminating furnaces combined with
PVC, mirrors, drying, screen printing and bending

Enrico and Virginia Giro at
Glass South America 2001


